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BlroAoyikn Nlewpyia otnv EE
HUE aAPLOpOUC

e Mépav twv 186 000 BLoAoylkwv aypoKTNUATWY o€ OAn tnVv EE

* 9,6 eKaT. EKTAPLA LE BLOAOYLKEC KAAALEPYELEC TTOU
QVTUTPOoWTtEVOUV T0 5,4% TnNG OUVOALKNAC YEWPYLKAC EKTOONC

* JINMOAVTLKOTEPEC BLOAOYLIKEC KOAALEPYELEC:
» Moviuol Bookotorol (repinou 45%)

» 2itnpa (mepimou 15%)

» Moviuec kaAALEpyeleg (mepimou 13%)



Avamntuén BlioAoyiknc Mlrewpyiac otnv EE twv 27
K-LL

Graph 3. Evolution of the share of the organic area in the UAA in the EU
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Ayopa BLoloyikwyv mpotovtwy otnv EE
LE aplOuouc

* Ta teAevtaia xpovia n ayopd BLoAoyLlkwv
npoiloviwv otnv EE, obnyettatl amo pa
otaBepa avéavopuevn {Ntnon.

* ‘ExeL avarmntuxBetl onpavtika (19,7 €
SLOEKATOUHUPLA EVPW KAL ME pUBO
avantuénc 9% to 2011)



Avarmtuén tnc ayopac BLOAOYLKWY TPOLOVIWY
otnv Evpwrnn kat otnv E.E.

Europe and European Union: Market development 2004-2011

Source: FIBL-AMI Surveys 2006-2013
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Aéla TwANOEWV BLOAOYLKWV TIPOLOVTWYV OTLC
deka LEYAAUTEPEC ayopEC TS Evpwrng

Europe: The ten countries with the largest markets for
organic food and beverages 2011

Sowrce: FIBL-AMI Survey 2013
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MepidLo ayopac BLOAOYIKWV TTPOTIOVTWYV OTLC
deka LEYAAUTEPEC ayopEC TS Evpwrng

Europe: Distribution of organic food sales 2011

(total sales: 21.5 billion euros)
Source: FiBL-AMI Survey 2013
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AEKA YWPEC LLE TN MEYAAUTEPN KATA
KePpaAn katavalwaon otnv Eupwrn

Europe: The ten countries with the highest per-capita

consumption 2011
Source: FiBEL-AMI Survey 2013
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Anuoota AtaBoulevon tne Evpwrnaikng
Ertitporing yia tn BloAoyLkn vewpyla

H Evpwmnaikn Emttpornin to 2013
npaypotonoinoe dnuoota StafovAsgvon yua
NV avaBewpnon tThS EVPWTIAIKNAC TTOALTLKNC
yLa tn PloAoyikn yewpyla.

AndOnkav mepimou 45 000 amavinoeLg TOCO
QIO KATAVOAWTEC OCO KoL OTtO
EUTTAEKOLEVOUC O0TNV aAuvoida mopaywync Ko
SLaBeonc BLoAoykwyv TIPoilovVIwV



Ytolxeia Anpootac Ataoulevonc-
MpoBuptia epwtnBOEVTIWY VoL TANPWOOUV TIEPLOCOTEPO
yLa BloAoylka poiovta

Questions no. 2.4 As a consumer, are you prepared to pay more for organic food than
conventional food? and 2.5 If yes, how much?

2939
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6703
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33377
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mYes MWNo m Wouldrather notsay

Figure 13 Number and percentage share of EU citizens' replies on affordability of organic products with higher
prices than conventional



Ytolxeia Anpootac Ataoulevonc-
To 53% Twv epwtnBevIwy eival mpoBupol va
nAnpwaoouv 10-25% neploocotepa
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Figure 14 Number and percentage share of EU citizens' replies on acceptable level of higher prices for organic
quality of products



KovaAio dtavounc kot tpopnBeLoc
BloAoyLKwV TtpoilovIwy

Question no. 2.3 Where do you buy organic food?
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67%

In specialised shops
In supermarkets 65%
Directly from (an) organic farmer(s)

On a local market

| buy organic baskets from an association

From a farmer cooperative 12%
On the internet 7%
Other 4%
Would rather notsay | 195 |[0%
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Figure 11 Number and percentage share of EU citizens' replies on place of purchase of organic products



Evpwraiko 2xedlo Apaong

* H Emutpornn npoteivel oxedlo Spaonc ylo tTnv avarmtuén tng PLoAoyLKAC
yewpylog otnv Evpwnn to omoio Ba culntnOei kat Ba eykplOel amo to
2UpBoUALo Kot To EupwkowvoPfouALo.

*  OLOoNUOVTIKOTEPEC SPAOELC ATTOOKOTIOUV:

» Xe avénon TNC EVNUEPWONC OAWV TWV EUTAEKOUEVWVY OTN BLOAOYLKN)
Yewpyla

A\

Mpowbnon tou Aoyotutou TN BLOAOYLKAC yewpyLag

A\

AvoBewpnon amo tnv Emcporn) Twv KpLtnpiwyv yLo TLg mPAcIVEG
dnuootec ocupPaocelg

A\

Mpowbnon tn¢ EpEUVOC KoL TNG Kalvotopiac otn BLoAoylkn yewpyla

Y

Evioxuon tn¢ EUMIOTOoUVNC TWV KOTOVAAWTWY YLa TA BLoAoyLKd
npoiovia

» MpowBnon Twv e€aywywv PLoAoylkwv mpoiloviwyv o€ Tpitec Xwpeg



EKOEZEIZ BloAoylKWV ITPOLOVIWV

BIOFACH - Kopudaia Epunopikn EkBeon tou
KOOUOU yia BloAoyika rpoiovta
https://www.biofach.de/en/ausstellerprodukt
e/exhibitorlist?page=2

NupepuBepyn 15 - 18 DeBpovapiov2017
BIOFACH 2016

48,533 eniokentec oo 130 StapOPETIKEC
XWPEG

2,325 ekBETeC mapouoiooav Ta tpoiovta Kat
TLC UTTNPECLEC TOUG



https://www.biofach.de/en/ausstellerprodukte/exhibitorlist?page=2
https://www.biofach.de/en/review

ANAMNTY=H THZ BIOAOINKHZ N'EQPT'IAZ ZTHN KYIPO

ApLOpog % TNG GUVOA.
‘Etog BlokaA/twv ‘Ektaon o€ 6¢&kK. ‘Ektaong
2002 45 1665 0,12%
2003 85 3010 0,22%
2004 150 9093 0,69%
2005 320 17091 1.30%
2006 388 20008 1,56%
2007 468 23149 1,75%
2008 582 28400 2.15%
2009 670 35750 2,70%
2010 697 38210 2,90%
2011 762 40033 3,04%
2012 719 39639 3,01%
2013 746 40358 3,06%
2014 743 38870 3%
2015 1032 46980 3,7%




KYMNPO2
[MioTOMOLNMEVOL ETUXELPNMOTLEC
BlroAoyknc ntapaywync (2015)
2YNOANO=1157 emIXEPNHOATIEC

1032 Moapaywyol mpwTtoyeEVoUC
riopaywyne (putiknc kot (wiknc)

62 MeTamolnteg

3 Eloaywyelc amno TX
3 E¢aywyeic o TX
57 Eumopol



ZWLKN Tapaywyn
e 100 Ayeladec
* 4500 Awyontpofata
* 3000 KOTOTIOUAQ KPEATOTIOPAYWYNC

* 4000 opvIBec womapaywync
Kuntprakd Mpoidvia {wwkAg mopaywyrjc 6TV ayopd:

FaAa, Xadovput, Avapn, Naovptt, Kedip
Avya, Kpgac



AlaBeon BloAoylkwyv tpoiloviwy
otnv Kumpo
e 36 efelbikevpEva KataoTNMATA TTWANCNCG
BloAoyLlKWwV TIPOLOVTWVY OE OAEC TLC TTOAELC

* OAec ol peyalec untepayopec dtabeTouv
TUAMO TwANONC BLoAoyikwy TtpoilovTiwyv



KAAE2 NMPAKTIKE2

Ot «KaA€c MPOKTIKES» OTTOTEAOUV
TAPASELYHOTA EMITUXNHUEVWYV TIPOKTLKWYV N
ETUTUXNUEVWYV YEWPYLKWYV, LETOTTOLNTIKWV
KOlL KTNVOTPOPLKWV HOVASWV KAl EXOUV
xpnpatodotnOei ano to MN.A.A.



1)Riverland Dairy Bio Farm:

Dappa BroAoykic ektpodng wwv Kat BLOAOYLKEG
KaAALEpyELeC. 16pLUONKE TO 2004

Mpoiovta (oAa BLoAoyika): yaia, ylooUptL, KePip, avapr Kol
XOAOU L, QLUYQA, ayyOUpAKLO, VTOUATEC KATTL.

AAN\eC SpaoTNPLOTNTEC: ITMIaoia, KayLlAdK OTO TIAPAKELUEVO
Opaypa Tapacoou, toéofoAia, modnAaoia KA.

Facebook: https://www.facebook.com/pages/Riverland-
Dairy-Bio-Farm/113865045467310?fref=ts



«KAAEZ MNMPAKTIKEZ» KAI KAINOTOMIEZ2




2)Agroplant LTD:

Movada napaywync, Emeéepyociac Kot CUGKEVOOLOC
bpEoKWV Kal anoéNPOUEVWY BLOAOYLKWV OLPWHOATIKWVY KOt
dappakeuTiKwWV putwv — 16pLONKe Tto 2007.

Mpoiovta (BloAoyikad): Mpog to apov 12 eibn apwHATLKWV
duTwv, omwc duoopoc, BactAkog, Aaopapi, piyavn, Aefavta
K.l

2toxoC: Mpoiovta uPnAng mpootBepeVNC alag, TTOLOTIKA Kot
QVTOYWVLOTIKA Kol e oeBacpd oto eptfailov.

Facebook: https://www.facebook.com/pages/Agroplant-
LTD/246410262206389?fref=ts



« KAAEZ MPAKTIKEZ» KAI KAINOTOMIEZ

AGROPLANT LTD
Ahomalic and Pharmacentioal Plants

EN 45011, EN 45012 and ISO 17020




H BloAoyikn yewpyla dev gival pior eUKOAN
Stadikaoio mapaywync, aAAa map’ oOAa auta PImopEL
vo dwoel 61E€0d0 og ONUOVTIKOUC TOMELC TNC
VEWPYLKNC dpaotnpLotntac otnv Kumpo.






